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2023 FALL PRODUCT
PROGRAM TRAINING

In 2022, each participant helped to earn an average
of $332 which went directly toward troop Program
funding.

YOUR IMPACT Eivenares ke pavel nd camp
ON THE
GIRL SCOUT’S
EXPERIENCE

The program helps fund the entire
Girl Scout Experience 530
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ONLINE
SHOPPING
SITES

Supporters select
their desired
product line

Nuts & Chocolates
have two options:
Girl Delivered or
Direct Ship
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Thai Chili Mix

(order card, online girl
delivered or direct ship)

Cheddar Caramel Mix

(order card, online girl
delivered or direct ship)

€% Girl Scout Memory Box Tin
(order card, online girl
delivered or direct ship)

ASHDON Milk Chocolate Mint
FARMS Treasures
TINS
Perfect for Gifts
and Treats! Chickadees on

(order card, online girl
delivered or direct ship)

Deluxe Pecan Clusters
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GIRL SCOUT’S
PLATFORM
SET-UP

Preferred Email
ddress

Confirm Membership

Highlight Girl Scout
Goals

Build an Avatar

Include Video
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Personalized Patch with Theme Backgrounds

Criteria to earn
During GSNI’s Fall Product Program,
inM20S

create an Avatar,

send 18+ emails,

use Share My Site function,

and total sales of $350.
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2023-24 FALL &
COOKIE
CROSSOVER
PATCH

Criteri
During GSNTI’s Fall Product
Program, in M2 system
create an Avatar,

send 18+ emails,

and use Share My Site
function.

During GSNI's Cookie
Program,

sell 225+ packages and .
send 18+ unique emails Coaql
though Digital Cookie. T
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PARENT/ADULT
EMAIL
CAMPAIGN
(PAEC)

Email addresses
uploaded by council

Edit or enter missing
parent/adult emails

Email with instructions
on how to participate
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griscouts®

DELIVERY
TICKETS —

Print delivery tickets
by troop or
participant

Available for easier
picking and packing

Option to include
financials
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TROOPS
REWARDS

Receive this patch if
your troop has $1,750+
in sales and Troop Fall

Product Chair sends the

Parent/Adult Email

Campaign (PAEC)
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Last day for
parents to Last day for
enter paper SU'to enter
Program orders in orders in SU Nut
begins M208 M208 Deliveries
In-person Lastday for  Online
order taking  troops to orders for
and girl enterorders  Direct Ship
delivered inM20Sfor  Nutsand
online order  Girl Scout Magazines .
takingends participants ends
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M2’S Customer Care team is cross-trained to
handle tech support, volunteer/participant
and customer inquiries

100% customer satisfaction guarantee
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Hil
Our riendly customer
service rapresentatives are
rads e st b v o of g
all Produat Program questions!
support.gsnutsandmags.com
(800)-372-8520

e hogey & he!
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