
The Program itself is a learning 

experience

Troops use money earned from the 

program participate in fun 

adventures like travel and camp

Troops use money earned to give 

back to their community

The program helps fund the entire 

Girl Scout Experience
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20 Sep.

Program 
begins

21 Oct.

In-person 
order taking 
and girl 
delivered 
online order 
taking ends

21 Oct.

Last day for 
parents to 
enter paper 
orders in 
M2OS

23 Oct.

Last day for 
troops to 
enter orders 
in M2OS for 
Girl Scout 
participants

24 Oct.

Last day for 
SU to enter 
orders in 
M2OS

23 Oct.

Online 
orders for 
Direct Ship 
Nuts and 
Magazines 
ends

9-11 Nov.

SU Nut 
Deliveries
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