




The Program itself is a learning 

experience

Troops use money earned from the 

program participate in fun 

adventures like travel and camp

Troops use money earned to give 

back to their community

The program helps fund the entire 

Girl Scout Experience
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New magazines







Bank!

Berry  
Trios ™

P uppy

All dogs  des erve a  

good hom e. On ce you  
f n ish  t h is  can is ter  of  
Ber ry Tr ios™, u se it  a s  
a  p iggy b an k  to s ave  

m oney for your local  

dog s h elter.

Th ese h an dcra fted  t rea t s   
a re great  for  t ra in ing, shar ing, and   

f n d ing ou t  w h o’s  a  good  dog.

9 oz. | 255 g

Dog Treats

bUr s t ing

wiT h 

Manufactured For:  
Barkbox, Inc.   
120 Broadway,   
New York, NY 10271 

Serv in g  
Suggest ion s

Ingredients: Whole Wheat Flour, Cane Molasses, Vegetable Glycerin, Canola 
Oil, Blueberry, Cranberry, Raspberry, Blackberry, Strawberry, Natural 
Blueberry Flavor, Citric Acid (preservative), Vinegar, Mixed Tocopherols 
(preservat ive), Rosemary Extract, Green Tea Extract, Spearmint.

Feeding Guildelines: To ensure your dog maintains a healthy body weight 
follow feeding guidelines in table. Not intended as a complete and 
balanced food. Provide fresh water daily in a clean bowl. For small dogs, 
consider breaking the treat into smaller pieces. Some dogs are gulpers -  
t reats may be a choking hazard if swallowed whole. Always monitor your 
dog while treats are being consumed to ensure they are chewing their 
treats. Monitor them at other t imes to make sure they are super adorable!

Teensy

5 to 10 lb.
¹/ ³  -  ²/ ³ t reat

Medium

25 to 50 lb.
1 treat

Small

10 to 25 lb.
²/ ³ - 1 treat

Gentle Giants

50+ lb.
1-2 treats

BeRr iEs !

Guaranteed Analysis

Crude Protein 6% (min)

Crude Fat  4% (min)

Crude Fiber 3% (max)

Moisture 30% (max)
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The GIRL SCOUTS® name, mark, and all 
associated trademarks and logotypes, 

including the Trefoil Design, are owned by 

Girl Scouts of the USA. Bark is an official 
GSUSA licensed vendor.

Calorie Content

(Calculated ME)  

3173 kcal/ kg; 44 kcal/ treat

Oven baked with love in Okeene, OK, US





























18 Sep.

Program 
begins

26 Oct.

In-person 
order taking 
and girl 
delivered 
online order 
taking ends

26 Oct.

Last day for 
parents to 
enter paper 
orders in 
M2OS

28 Oct.

Last day for 
troops to 
enter orders 
in M2OS for 
Girl Scout 
participants

29 Oct.

Last day for 
SU to enter 
orders in 
M2OS

28 Oct.

Online 
orders for 
Direct Ship 
Nuts and 
Magazines 
ends

14-16 Nov.

SU Nut 
Deliveries
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